
 The	Sankalpa:	International	Journal	of	Management	Decisions	
ISSN:	2454-7425	
Volume	12,	Issue	1	(January	-	June	2026)	

546 

Understanding Human Behavior in the Digital Age :  
A Human Science Perspective 

 
Surya Prera 

Sri Lankan Institute of Higher Studies, Sri Lanka 
 

Received: 20.08.2025  Accepted: 12.12.2025  Published: 25.02.2026  
 
Abstract 
The rapid expansion of digital technologies has significantly reshaped human behavior, social 
interaction, and cognitive processes. From social media and digital communication to 
algorithm-driven decision-making, the digital age has altered how individuals perceive 
themselves, relate to others, and engage with society. human behavior in the digital age from a 
human science perspective, integrating insights from sociology, psychology, anthropology, and 
related disciplines. digital environments influence identity formation, social relationships, 
attention, emotional expression, and patterns of participation in public and private life. The 
study also addresses ethical concerns such as privacy, surveillance, digital inequality, and the 
impact of technology on autonomy and well-being. By adopting an interdisciplinary human 
science approach, the complex interaction between technological structures and human agency. 
It argues that understanding digital-age behavior requires moving beyond purely technical 
explanations to consider cultural contexts, social norms, and psychological dynamics. The need 
for human-centered digital frameworks that promote responsible technology use, social 
inclusion, and holistic human development in an increasingly connected world. 
Keywords Human behavior, Digital age, Human sciences, Technology and society, Social 
interaction 
 
Introduction 
The digital age has brought profound transformations in the way human beings think, 
communicate, and organize social life. The widespread use of the internet, smartphones, social 
media platforms, and artificial intelligence has restructured everyday experiences, influencing 
personal relationships, work patterns, learning processes, and cultural practices. These changes 
are not merely technological in nature. They deeply affect human behavior, values, emotions, 
and social interactions, making the study of digital life a central concern for the human 
sciences. Human behavior has always been shaped by social, cultural, and historical contexts. 
In the contemporary era, digital technologies have become a powerful context within which 
human actions are formed and expressed. Online communication alters traditional forms of 
interaction, blurring boundaries between public and private spaces. Digital platforms enable 
new forms of identity construction, self-presentation, and community formation, while also 
introducing challenges such as social isolation, information overload, and dependence on 
technology. Understanding these patterns requires more than technical or economic 
explanations; it calls for a human science perspective that places individuals and societies at 
the center of analysis. The human sciences, including sociology, psychology, anthropology, 
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and related disciplines, offer valuable tools for examining how digital environments interact 
with human cognition, emotions, and social structures. Sociology helps explain changes in 
social relationships, power dynamics, and institutions in the digital era. Psychology contributes 
insights into attention, motivation, mental health, and behavioral change influenced by digital 
media. Anthropology provides a cultural lens to understand how different societies adopt, 
adapt, or resist digital technologies based on values and traditions. Together, these disciplines 
enable a holistic understanding of digital-age behavior. This paper adopts a human science 
perspective to analyze the complex relationship between digital technologies and human 
behavior. It focuses on key areas such as identity formation, social interaction, emotional 
expression, ethical concerns, and human agency in digital contexts. By emphasizing the 
interplay between technology and human experience, the study seeks to highlight the 
importance of developing digital systems that respect human dignity, promote well-being, and 
support meaningful social life. In doing so, the paper contributes to ongoing discussions on 
how societies can navigate technological change while remaining grounded in human values. 
 
Human Behavior and Social Interaction in Online Environments 
Online environments have become central spaces for human interaction, reshaping how 
individuals communicate, form relationships, and participate in social life. Social media 
platforms, messaging applications, online forums, and virtual communities allow people to 
interact beyond geographical and temporal boundaries. These digital spaces facilitate rapid 
communication and broaden social networks, but they also transform the nature of interaction 
by reducing face-to-face cues such as body language, tone, and physical presence. One 
significant change in online interaction is the shift toward mediated communication. 
Interactions are often text-based, image-driven, or algorithmically filtered, which influences 
how emotions, intentions, and identities are expressed and interpreted. Individuals carefully 
curate their online presence through profiles, posts, and reactions, leading to selective self-
presentation. This can enhance social connection and self-expression, but it may also create 
pressures to conform to idealized images, affecting authenticity and self-esteem. Online 
environments also alter social relationships and group dynamics. Digital platforms enable the 
formation of virtual communities based on shared interests, beliefs, or identities, often 
transcending traditional social boundaries. At the same time, they can intensify social 
comparison, echo chambers, and polarization, as users are frequently exposed to like-minded 
opinions through algorithmic recommendations. These patterns influence attitudes, beliefs, and 
collective behavior, shaping public discourse and social norms. From a human science 
perspective, online social interaction reflects the ongoing interaction between human agency 
and technological structures. While individuals actively choose how to engage, digital 
platforms shape behavior through design features such as likes, shares, notifications, and 
visibility metrics. These features influence attention, validation-seeking behavior, and patterns 
of participation. Understanding online interaction therefore requires attention to both human 
intentions and the social and technological contexts in which behavior occurs. online 
environments represent neither purely positive nor purely negative spaces for social interaction. 
They offer opportunities for connection, support, and collective action, while also presenting 
challenges related to miscommunication, exclusion, and psychological strain. A human-
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centered approach to studying online interaction emphasizes the need to balance technological 
innovation with social responsibility, ethical awareness, and respect for meaningful human 
relationships. 
 
Identity Formation and Self-Presentation in the Digital Age 
The digital age has introduced new ways in which individuals construct, express, and negotiate 
their identities. Online platforms provide spaces where people can present selected aspects of 
themselves through profiles, images, language, and interactions. Unlike offline identity, which 
is shaped largely through face-to-face relationships and social roles, digital identity is often 
more flexible, fragmented, and continuously editable. This allows individuals to experiment 
with different identities, but it also raises questions about authenticity and self-consistency. 
Self-presentation in digital environments is highly influenced by platform design and social 
feedback mechanisms. Features such as likes, comments, followers, and shares act as forms of 
social validation, shaping how individuals choose to represent themselves. Many users engage 
in strategic self-presentation, highlighting socially valued traits while minimizing aspects that 
may attract negative attention. While this can enhance confidence and social recognition, it 
may also create pressure to maintain idealized online personas, leading to anxiety, comparison, 
and reduced self-esteem. Digital spaces also enable the coexistence of multiple identities. 
Individuals may present different versions of themselves across professional networks, social 
media platforms, and anonymous forums. This multiplicity can empower users by allowing 
greater control over self-expression, especially for marginalized groups who may find 
supportive communities online. At the same time, managing multiple digital identities can be 
psychologically demanding and may blur boundaries between personal, social, and 
professional life. From a human science perspective, identity formation in the digital age 
reflects the interaction between individual agency, social expectations, and technological 
structures. Cultural norms, peer influence, and algorithmic visibility all shape how identities 
are constructed and perceived. Understanding digital identity therefore requires attention to 
psychological processes, social contexts, and ethical concerns related to privacy, surveillance, 
and data ownership. A human-centered approach emphasizes the importance of supporting 
authentic self-expression while safeguarding individual well-being in increasingly mediated 
social environments. 
 
Psychological Impacts of Digital Technology on Attention and Emotion 
Digital technology has significantly influenced cognitive and emotional processes, particularly 
attention and emotional regulation. The constant presence of smartphones, notifications, and 
digital media has created environments characterized by continuous stimulation and rapid 
information flow. As a result, individuals are frequently required to divide their attention across 
multiple tasks and platforms, which can reduce sustained attention and increase mental fatigue. 
One major psychological impact of digital technology is the fragmentation of attention. 
Continuous exposure to short-form content, instant messages, and alerts encourages rapid shifts 
in focus rather than deep concentration. Over time, this pattern may affect the ability to engage 
in reflective thinking, long-term learning, and meaningful engagement with tasks. Research in 
psychology suggests that excessive multitasking in digital environments can impair working 
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memory and reduce overall cognitive efficiency. Digital technology also plays a powerful role 
in shaping emotional experiences. Social media platforms, in particular, influence emotions 
through social comparison, feedback, and exposure to curated content. Positive interactions 
can enhance feelings of connection and belonging, while negative experiences such as online 
criticism, exclusion, or cyberbullying may contribute to stress, anxiety, and emotional distress. 
The frequent comparison with idealized representations of others’ lives can further intensify 
feelings of inadequacy and dissatisfaction. From a human science perspective, the emotional 
and attentional effects of digital technology must be understood within broader social and 
cultural contexts. Individual vulnerability, social support systems, and patterns of technology 
use all mediate psychological outcomes. Digital tools themselves are not inherently harmful or 
beneficial; their impact depends on how they are designed and used. A human-centered 
approach emphasizes the need for mindful technology use, digital literacy, and supportive 
environments that promote emotional well-being and healthy attention in an increasingly 
digital world. 
 
Conclusion 
The digital age has fundamentally transformed human behavior, social interaction, and 
psychological processes, making it an essential area of inquiry within the human sciences. As 
this study has shown, digital technologies influence how individuals communicate, construct 
identities, manage attention, and experience emotions. These changes extend beyond 
individual behavior to reshape social relationships, cultural norms, and power structures within 
society. From a human science perspective, understanding digital-age behavior requires an 
interdisciplinary approach that recognizes the interaction between human agency and 
technological systems. While digital platforms offer opportunities for connection, self-
expression, and access to information, they also present challenges such as attention 
fragmentation, emotional strain, social comparison, and ethical concerns related to privacy and 
control. The effects of digital technology are not uniform; they vary according to social context, 
cultural background, and patterns of use. The findings emphasize that technology should not 
be viewed as an autonomous force shaping human life, but as a social construct embedded 
within human values and institutions. Responsible design, informed policy, and digital literacy 
are crucial for ensuring that technological development supports human well-being rather than 
undermines it. By placing human experience at the center of analysis, the human sciences can 
contribute meaningfully to debates on the future of digital society. a human-centered 
understanding of digital behavior is vital for navigating the complexities of contemporary life. 
As digital technologies continue to evolve, ongoing research grounded in human science 
perspectives will be essential to promote ethical, inclusive, and psychologically healthy digital 
environments that align with fundamental human needs and social values. 
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